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Abstract: This study analyzes the sales process for enterprise branding products and proposes a PC plane defined by P
(Product) and C (Consumer) throughout the sales process. Based on the analysis of the PC plane, the educational
training content can be classified. In order to accelerate the training process for new employees, this study developed a
learning App called Brand Angel. Using the mobile device, the training could be carried out in the real working scene
along with a variety of situations generated by the App to increase the response comprehension. In addition, the
training model is designed using WebQuest learning model which involves content acquisition, situated tasks,
assessment, etc. The preliminary experiment is evaluated by senior manager reviews.
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